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Award Competition Sparks Student Innovations
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Alyssa Nagy noticed a need in the marketplace when her
grandmother, Clara, became sick with pneumonia and required
nursing services at home. Nagy, who works full-time and is going
to DePaul University for her MBA, noticed the toll that taking care
of her grandmother was having on her mother. In a society where
people can order taxi services, food delivery and even childcare
from an app, Nagy wondered why there wasn’t an app for elder
care. 

“With the aging Baby Boomer population, the need for elder care
is going to shi substantially onto family members,” says Nagy. “Not everyone is going to have the
financial backing or skills to provide adequate care. As the health of the elderly deteriorates, you are
going to need more skilled nursing.”

Nagy developed an idea for an app called ClaraCare (named aer her grandmother) that
allows the user to select a certified nursing assistant or a registered nurse to provide
nursing assistance to an elder. The user selects the nurse and the hours required. Nagy
notes that the only competition out there for ClaraCare is a companion app that helps the
elderly with errands and companionship, but nothing that provides qualified nurses. 
 
Nagy took her idea and entered it into DePaul’s Seventh Annual Student Innovation
Awards and won.
 
The Student Innovation Awards, hosted by DePaul’s Center for Innovation, recognizes
students' creativity and originality, while helping students develop the ability to solve
problems and discover new opportunities. This year's theme was product and service
innovation. Students were challenged to invent new products or services, or improve an
existing product or service, while creating new value for customers or users. The six
winners were selected by a group of judges from the Chicago business community.
 
“This year we had the largest number of submissions from across the university,” says
Management Professor Lisa Gundry, director of the Center for Innovation. “This
demonstrates that our students are thinking about ways to solve problems, and what the
next big idea might be in various industries. The quality this year was very strong, and the
ideas have great promise.”
 
Nagy thought that the Innovation Awards were a great opportunity to showcase needs
within a marketplace, refine an innovative idea, present a product to an audience of
students and judges, and to network within the startup community. 
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“One of the most rewarding parts of the event was answering questions from the other
students,” says Nagy. “I was able to prove that ClaraCare did have a space in the
marketplace and that it was a fully formed and innovative product.”
 
Nagy would like to bring ClaraCare to the market, but plans on putting her eorts first into
graduating this summer. Aer she earned her MBA from DePaul, she would like to fully
flesh out her ideas and continue to discuss the next steps of ClaraCare with the contacts
she made from the competition.
 
Here is the complete list of 2017 Student Innovation Awards winners and their products or
services:

Savoy Corona, Smartbox 
Jake Gice, Flexroll
Oleh Mykolyshyn, Right Job
Alyssa Nagy, Clara Care
Ayet Ujwok, Four-in-one-Card
Patrick Zieba, Automotive Tire Valve System
 
 

Student Innovation Awards Photo Gallery
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The Double Demon Scholarship —which is open to DePaul alumni with undergraduate or

graduate degrees from any of the university’s colleges or schools —covers 25 percent of
the tuition for graduate study at DePaul, including  MBA and specialized master's degrees
at the Kellstadt Graduate School of Business.  
 
The scholarship applies to alumni who enroll as part-time or full-time students. No
separate application for the scholarship is necessary—DePaul alumni admitted into any
Kellstadt MBA or master’s degree program automatically qualify.

"The business landscape is constantly changing, and so our students find a lot of benefit in coming
back to brush up on their skills to move up in their company or transition into a new career,” says
Christa Hinton, assistant dean and director of the Kellstadt Graduate School of Business. “We truly
value our alumni and are happy to o項�er a great opportunity to make it a項�ordable for them to come
back to DePaul.”

The Double Demon Scholarship at Kellstadt is great for business and non-business undergraduates
alike.  Two alumni share their experiences using the scholarship:

Jeanette Gerger (BUS ’09)

Jeanette Gerger (BUS ’09) graduated from
DePaul at the height of the recession that
began in 2008, but was able to find a good
job in marketing research due to her
internships and business skills learned in
class.

A᠆�er seven years of as an account specialist and
then account manager for market research and
consumer package goods companies, Gerger
decided she wanted to get into brand
management. 

She noticed, however, that many of the job
postings required an MBA. 

While attending a career fair at DePaul, Gerger found out about the Double Demon Scholarship
available to DePaul alumni who return for graduate study at their alma mater. The scholarship, plus
a waiver of several courses and the GMAT requirement because of her work experience, made it a
“no brainer” decision to enroll in DePaul’s MBA program. 
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Alumna Tanya Amidei (COM BA '13) received a
Double Demon Scholarship when she enrolled in
DePaul's MBA program.  Her courses
have included  a study abroad seminar in Qatar,
where she and her business classmates
met Qatari entrepreneurs and learned about the
Middle East sport of falconry.

“Returning to school was a smart move for me because it allows me to understand how to run a
business, and it is familiarizing me with business practices that I can now put into practice,” says
Gerger. “Graduate school also a項�orded me an opportunity to change my career track. I am now
interested in concentrating in entrepreneurship and taking over the family company.”

Tanya Amidei (COM BA ’13)

Tanya Amidei, who double majored in
journalism and communications as an
undergraduate student, was working at a
wine sales and marketing firm for two years
before she decided to come back to
DePaul for a graduate business degree.

“Neither of my parents graduated from college, so
education was something that was important to
me, and a big accomplishment in my family,” says
Amidei. “I always knew that I would return to
school to get a master’s degree.”

Even in a marketing coordinator role, Amidei
realized that there were many parts of business
that she didn’t know, and this was holding her
back from advancing in her career. She wanted
the foundation in business theory and practice
that a DePaul MBA would give her.

“I had four amazing years at DePaul and I wanted to look at their graduate programs,” says Amidei.
“A᠆�er finding out about the Double Demon discount, I stopped looking at other schools and began
planning on what my business concentration should be.”

Amidei instantly realized that returning to DePaul to get her MBA was a great decision a᠆�er her first
management course, where she was able to use concepts learned in class and apply them to her
job. She also is taking advantage of the school’s Kellstadt Career Management Center Center by
attending events, and has participated in a business study abroad seminar. In December, Amidei
and 12 other classmates signed up for an international business seminar in Qatar.

“The experience was absolutely incredible,” says Amidei. “To travel to the other side of the world
and see the same business concepts I have learned being applied in the Middle East was a once-in-
a-lifetime opportunity. Going back to graduate school was one of the best decisions I have ever
made, and the Double Demon discount was a nice added bonus.”

Take the <rst step to achieving your next goal

Visit go.depaul.edu/alumnischolarships  to find out more about the Double Demon Scholarship. 
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Christine Gimbar has only been teaching at
DePaul University for a little over a year, but
the assistant professor of accountancy is
already making a name for herself. The
recent PhD from Virginia Tech has published
her first paper in The Accounting Review,
one of the most recognized journals in the
industry.
 

Gimbar’s co-written paper “The E埏�ects of Critical Audit Matter Paragraphs and Accounting
Standard Precision on Auditor Liability,” appeared in the November issue of the
influential academic journal that targets thought leaders of accounting.  Published by the
American Accounting Association (AAA), The Accounting Review receives about 500 new
submissions per year, with an acceptance rate of less than 10 percent. 
 
“It’s a great honor to have been published,” says Gimbar. “Getting published in The
Accounting Review is like having lightning strike.” 
 
John Ahern, interim director of the School of Accountancy and MIS, says the school is
“delighted to have Christine as a teacher and extremely proud of her outstanding
scholarship.
 
“The Accounting Review is the most rigorous and respected academic journal in the entire
accounting profession,” Ahern notes. “The fact that she was able to publish her research
in The Accounting Review in just her first year as a professor is just amazing.”
 
O埏�ers to work on more research projects have been increasing since her publication in
The Accounting Review. Gimbar is currently juggling seven projects in collaboration with
contributors.

Scholarship that Complements Teaching

Gimbar savors being a teacher as much as she does her scholarship success. “What has
surprised me about the first year of teaching is how the students are in class,” she says.
“They are so much more involved at DePaul, so that classes are more of a discussion than
a lecture.”  
 
The small classes allow Gimbar to “flip the classroom,” an innovative teaching technique
where students watch lectures on video for homework and come to class prepared to
apply their knowledge to real-world problems.
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Gimbar teaches introductory accounting courses for undergraduate business students
and keeps a keen eye out for future accountants. “I encourage all students to become
accounting majors at the beginning of the quarter, but as I watch certain students
emerge, I push them to become accounting majors. I look for students who have great
organization skills and those who understand accounting concepts, but like to solve
problems. That’s what accounting is—problem solving.”
 
The topic of her most recent research – novice auditor development – complements her
work as a teacher who prepares aspiring accountants for their profession.  She is currently
examining how new auditors in an accounting firm develop in those early years, how
they’re coached by their superiors, how poor performers can improve, and how can we
coach the poor performers to get better instead of them leaving. She is particularly
interested in how novice auditors interact with older individuals whether it is face-to-face
or through emails. 
 
“What I would like to provide to the accounting community are strong accountants with a
good basis in conceptual accounting and a sound moral fiber,” says Gimbar. “I would also
like to enhance audit quality through my research and improve auditor behaviors.”

 
Interested in studying accountancy at DePaul?  Learn more:

Undergraduate business degree (BSB) in accountancy 

MBA concentration in accountancy 

Master of Science in Accountancy (MSA) (available on campus or online) 

Master in Accountancy (MACC) 
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Anthony Krautmann has been teaching economics at DePaul for over thirty years. Now the sports
economics and microeconomics expert has a new role – Department of Economics chair.

In addition to teaching, Krautmann will now be responsible for leading the department and for
promoting teaching excellence, research and service. Below, Krautmann discusses his unique
interest in economics, his goals for the department and why it’s a great time to be an economics
student.

Why did you choose to become an economics professor?

When I was an undergraduate student at the University of Iowa, I had a hard time selecting a field of
study. I took an economics class and while most of my friends struggled, I performed well and was
genuinely interested in the subject matter. I liked the idea of using numbers and deductive
reasoning in a combination of liberal arts, social sciences and basic sciences. I continued taking
economics courses and when I earned my undergraduate degree during the biggest recession since
the Great Depression, I decided to further my education.

Tell us about your research.

My initial research focused on the economics of nuclear power. I was studying energy and
economics during the time of the nuclear accidents at Chernobyl and Three Mile Island. People
were leery about nuclear power and I noticed that there wasn’t much research in this topic. As a
microeconomist, I was fascinated by the empirical and theoretical research of energy, and
published several papers about this subject matter. 

A긍�er teaching at DePaul for a few years, I noticed a new field that was suddenly taking o깞�. Sports
economics combined both my professional and personal interests. Along with several other sports
economists, I helped form a sports economics association, I also published dozens of papers on this
topic. What makes sports economics interesting to the general public is the labor markets and
salaries of players—like how somebody can be worth $300 million—or, how players migrate from
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team to team, how sports leagues behave and what e깞�ect winning games has on the economics. It
is an oddly fascinating type of economic entity.

What do you hope to accomplish as economics chair?

One of the reasons I came to DePaul in the first place was because as a school, we pride ourselves
on being research oriented and scholarly. I would like to find ways to encourage our faculty to do
more research and publication. There are hundreds of journals in economics and a huge variation in
topics. Publications can bring recognition to the department and school as well as bring in more
speakers and conferences. It also helps attract students and faculty.

Why is now a good time to study economics at DePaul?

Whether students are in the undergraduate, MBA or Master of Science in Economic Policy Analysis
(MSEPA) programs, our students are prepared for a career in consulting, all levels of government,
non-for-profit organizations and business. Our curriculum emphasizes theory and application, and
students learn how to analyze data, how to critically evaluate policies, and how to write clearly
about their conclusions and their research. When students have taken all the required economics
classes, they are in pretty good shape for the job market.

Economics has become a more general degree than finance or accounting, which have specific job
targets. The job market has been very strong for economics majors and our students are well
prepared for careers in fields that demand a solid application of economic theory to policy and real-
world business problems. We work closely with our students throughout their academic careers
and have had great success placing our students into highly desired jobs in both the public and
private sectors.

Learn more about DePaul economics degrees:

Economics major 

MBA in applied economics 

MS in Economics and Policy Analysis
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International enrollment at DePaul University has steadily increased over the last five years. Nearly
2,500 international students from 110 countries now study at the university. Of this population, 40
percent are enrolled in the Driehaus College of Business, primarily in graduate accountancy and
finance programs.

To help these international business students become better acclimated to their academic life and
future careers, the school has introduced an innovative course, "Language and Business Culture."

Instructor Christina Gamiño, who teaches
the required class, says it has been
instrumental in helping DePaul's
international business students gain a
greater understanding of how to be
successful in the United States, both
academically and professionally.

"These are wonderful, hardworking, smart,
ambitious students, but they are being thrown
into an academic culture that is completely
di깞�erent from what they are used to," says
Gamiño. "When you go to a di깞�erent culture, it
requires a whole di깞�erent set of expectations, and it is part of our responsibility to educate the
students on how to best succeed in the classroom and in their careers."

An Immersion into U.S. Academic and Business Culture

The course covers concepts, methods and tools necessary to face the challenges of studying and
working in the United States. Students work to improve their skills in oral communication including
small talk, as well as practical business writing and delivering concise presentations. Students also
learn about the career search process, including how to write an e깞�ective résumé and interview
successfully for jobs and internships.

"Throughout the course we have cultural immersion assignments, presentations on customs and
values, and career planning exercises on topics such as writing resumes or creating elevator
pitches," says Gamiño. "Students gain an intercultural competence so that when they go to a new
culture, they recognize and respect cultural di깞�erences."

Gamiño joined the business school four years ago and developed the course in collaboration with a
colleague from her previous role as an instructor from DePaul's International Student Success
Program at the English Language Academy (ELA). Drawing inspiration from her ELA and corporate
human resources experience, as well as her master's degree in international management,
Gamiño's course has proved to be a successful way for students to gain a combination of business
acumen and cultural immersion.

Teaching the Language of Success
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Teaching the Language of Success

One of Gamiño's greatest success stories is Fangfang Li, a Master in Accountancy degree candidate
who will graduate from DePaul this spring. Li, who came to DePaul from China with a background in
law, took Gamiño's course during her first quarter. "I did not have any accounting experience and
coming to study in the United States was scary at first," Li says. "I also didn't realize that I was raised
in a di깞�erent culture until I had something to compare it to."

Li settled into her American life and applied for a winter internship during her first quarter at
DePaul, but she says her initial interview did not go well. "The first interview with the human
resources manager was supposed to be easy," Li recalls. "He was trying to be nice and ask me how I
was doing and how my week was, but I wanted to show him I was a professional. I was beyond
nervous and every muscle was tense. With every word out of my mouth, I wanted to show I was a
good candidate instead of just being myself."

Li did not get that internship, but she learned from her experience and subsequently gained
interview expertise through the "Language and Business Culture" course. She took Gamiño's advice
and volunteered at several local non-profits, where she practiced small talk. She joined an
accounting student group and was elected president.

Career and Alumni Support for International Students

Li also took advantage of the Kellstadt Career Management Center's services to learn more about
networking, and she tapped into DePaul's extensive alumni network by connecting with a mentor
from DePaul's Alumni Sharing Knowledge program. But, it was Gamiño's class that she credits the
most for her future success.

In her second year at DePaul, Li interviewed and was hired for an internship at
PricewaterhouseCoopers in Chicago. They extended an o깞�er for full-time employment upon
graduation.

Li says she is thankful for the professional communication skills and cultural immersion she
experienced in Gamiño's class. "Everything you learn in that class is important because it teaches
you how to communicate with people, and communication is key."

The "Language and Business Culture," course is o깞�ered in the spring, fall and winter quarters and is
available to all international students.

Click here to find out more about international business student admission to DePaul's Kellstadt
Graduate School of Business.  
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